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e TOURISM

Order no. 23 987/2006, of November 23, lI
Serie, amended by Notices No. 14777/2011,
of July 25, Il Serie, No. 9185/2014, of August
11, Il Serie, No. 11115 / 2015, of October 1,

Il Serie and No. 9296/2017, of August 14, I
Serie.

[

Accreditation

The first-cycle degree in Tourism is
accredited by the Agency for Assessment
and Accreditation of Higher Education
(A3ES), the national agency that
guarantees the quality parameters of
higher education in Portugal.
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Professional prospects of this first-cycle degree include:

The graduate(s) in Tourism can workin
accordance with the requirements of the
various tourism-related job profiles.

e Hotels, resorts and other types of tourist
enterprises;

e Restaurants, catering and organization of
events companies;

e Consultancy companies in the area of
tourism;

e Organizations that produce tourism-
related contents and provide itinerary and
tour guide services;

e Public organizations related to tourism;
e Travel agencies, tour operators and rent-
a-car;

e Airports, airlines and cruise companies.

They can carry out further professional
activities such as the creation of new
projects capable of generating their own
business and employment, based on
tourism products with high potentialin
Portugal in areas such as:

e Urban tourism (city and short break);
e Business tourism;

e Health and wellness tourism;

e Nautical tourism;

e Golf tourism;

e Gastronomy and wines;

e Cultural and nature tourism.



STUDY PLAN

Weekly

workload ECTS

1st Semester (Winter Semester)

Economics of Tourism
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e MARKETING AND ADVERTISING

Order no. 24 566/2006, of November
28, Il Series, amended by Notices no.
14607/2011, of July, Il Series, no.
10187/2014, of September, Il Series, and
no. 9170/2017, of August 11, Il Series.

Accreditation

The first-cycle degreein Marketing and
Aduvertisingis accredited by the Agency for
Assessment and Accreditation of Higher
Education (A3ES), the national agency that
guarantees the quadlity parameters of higher

educationin Portugal.
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Professional Opportunities

The graduate(s) in Marketing and Advertising by ISCET can work in accordance with
the requirements of various job profiles. Some of the professional opportunities are
here pointed out:

e Media and advertising manager;

e Marketing and advertising consultant/assistant;

e Product, services and markets marketing manager

e Multimedia and audio-visual content manager;

e Account, sales and events manager;

e Brand manager;

e Digital marketing and e-commerce manager;

e Specialist in communication and image;

e Marketing, research projects and market research analyst.
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STUDY PLAN

Weekly

workload ECTS

Semester

Marketing and Advertising Software Applications
Economics

English |

Introduction to Law

Marketing |

Quantitative Methods

Organizational Behaviour

Advertising Writing and Communication
English Il

Introduction to Management

Design Laboratory

Marketing Il

Consumer’s Behaviour
Distribution and Merchandising
Advertising Planning and Strategy
Marketing Services

Digital Marketing

Option |

Advertising Law

Market Studies

Sales Management and Negotiation

Graphic and Audio-visual Communication Laboratory |
Account Management and Budgeting

Option Il

Entrepreneurship

Projects and Innovation Management

Graphic and Audio-visual Communication Laboratory Il
International Marketing

Advanced Management Topics

Option I

Internship
Project
Seminar
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e Solicitadoria

Approved by Order No. 4695/2007, of
March 14, Il Serie, amended by Notices
No. 13940/2010, of July 14, Il Serie;
14613/2011, of July 21, Il Serie, and
9073/2014, of August 7, Il Serie.

Accreditation

The first-cycle degree in Solicitadoria is
accredited by the Agency for Assessment
and Accreditation of Higher Education
(A3ES), the national agency that

guarantees the quality parameters of
higher education in Portugal.




Professional skills and training strategies
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Professional Opportunities

The graduate(s) in Solicitadoria can develop professional activities in accordance
with various job profiles:

e General solicitor whose duties are to provide legal advisory, represent citizens
in matters involving public administration bodies and exercise judicial
mandate in accordance with their sphere of activity;

e Enforcement agent;

e Professional activity in Solicitadoria, enforcement agents and lawyer’s firms,
solicitor’s one-stop shop;

e Development of professional activity in companies: litigation, legal and billing
departments;

e Professional activity in public administration bodies;

e Legal representative of foreign entities;

e Administrator of assets and inheritances;

e Secretary of commercial companies;

e Insolvency Administrator;

e Notary Advisor;

e Mediator.
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STUDY PLAN

Weekly

workload ECTS

Semester

Accountancy

Ethics and History of Solicitor studies
Constitutional Law

Introduction to the Study of Law
Technology and Information Systems
applied to Solicitor studies

Civil Law

Law of Obligations

Criminal Law and Misdemeanours
Introduction to Management
Option

Administrative Law
Commercial Law
Tax Law |

Rights in Rem
Processo declarativo

Family Law
Labour Law
Contract Law

Tax Law Il

Tax Law Procedure

Company Law
Lease Law
Notary Law
Succession Law
Executive Process

Insolvency Lawd

Registers Law

Inventory

Solicitor Practice a nd Legal Costs
Resolucdo alternativa de litigios










e International Trade

International trade is of decisive importance for the social and
economic development of the country. Hence the innumerable
opportunities that the sector offers to highly gualified experts who
must meet the needs of 40 000 exporting companies, of which 110
represent 30% of the volume of exports and where a significant
number of small and medium-sized enterprises hold a substantial the
potential of growth to be increased.

This first-cycle degree in International Trade, recognized by APAT -
Freight Forwarders Association of Portugal and by ODO - Customs
Brokers Order, prepares students for the freight forwarders activity
and provides the conditions for admission to the professiondl
traineeship for access to the activity of official Customs Broker.

Accreditation

Approved by Order No. 5464/2007 The first-cycle degree in International
Trade is accredited by the Agency for

N0.13939/2010, of July 13, 14611/2011, Assessment and Accrednqt]on of Higher
Education (A3ES), the national agency

of July 21 and 5539/2015, of May 21, all that guarantees the quality parameters

published in the Il Series of the Didrio da of higher education in Portugal, for 5
Republica. years.

of March 20 and amended by Notices
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Professional skills and training strategies
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Professional Opportunities

Some of the professional opportunities are here pointed out:

e Manufacturing and trading companies within the international market;

e Companies of import, distribution and commercialisation of goods at the level
of domestic market;

e Transport and logistics companies, namely freight forwarders;

e Brokers and public bodies related to the customs activity;

e Departments of banking institutions or of insurance companies related to
international trade;

e Public bodies and private enterprises acting in the area of economic diplomacy
and promotion oninternational markets.
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STUDY PLAN

Weekly

Semester workload

Accountancy
Introduction to Law
Quantitative Methods
International Marketing
Technical English |
Option

Economics

Introduction to Management
European Union Law

External Trade Policy

Technical English Il

Industrial Property and Competition

International Taxation

Financial Management

International Means of Payment
Transport Organization and Architecture
International Relations Theories

European Economic Policies
International Transport and Logistics
International Contracting

Transport Law

Law, Economics and Ethics

Insurance Law

International Strategic Management
International Distribution
International Economic Organizations
Custom Principles and Procedures

Internship
Project

Seminar on International Trade and Entrepreneurship




ANA ALICE
FERNANDES
DA SILVA
CUNHA

Al

1795
A Rua de Cedofeita
1819
Joaquim Ferreira

Monteiro Guimaraes
1856

O projecto do edificio
1866

Francisco Pinto Bessa

1878
Os anos da expectativa
1900
Os Macedo
e os Andrade Couto
1919
Ana Alice Fernandes
da Silva Cunha
1925
SALAO Salao Silva Porto
SILVA PORTO
1927
Alvaro Pinto de Miranda
1935
Jacinto da Silva
Pereira Magalhdes
1940
Alberto Silva
1964
Carolina Michaélis
e Irene Lisboa

1997
ISCET



Second-cycle degree

e Tourism and Business
Development




* TOURISM AND BUSINESS
DEVELOPMENT

This second-cycle degree was approved by Order
no. 17 070/2008, of June 24, of the Ministry

of Science, Technology and Higher Education,
amended by Notices 13938/2010, of July 13,
IISerie, 14610 / 2011, of July 21, Il Serie and
8064/2014, of July 11, Il Serie.

Accreditation

This second-cycle degree 1s accredited by the
Agency for Assessment and Accreditation of
Higher Education (A3ES), the national agency
that guarantees the quality parameters of
higher education in Portugal.




STUDY PLAN

Second-cycle degree in Tourism and Business Development

Semester Weekly ECTS
workload
1st Semester (Winter Semester)

New Tourism Products Research and Development

Global Markets Negotiation and Sales

Innovation Policies and Business Projects Development

2nd Semester (Spring Semester)

Advanced Management Models
Quality Service

Marketing Techniques Applied to Tourism Businesses

Information Technologies and Web-Business

Advanced Topics in Tourism

Research Seminar

Project










INETITUTO SUPERIOR DE CIENCIAS EMPRESARIAIE E DO TURIEMO

Rua de Cedofetta 285 T +351 222 053 685 / +351 222 061 240
4050-180 Porto - Portugal www.iscetpt - iscet@iscetpt

e $ w

icos Superi nais (TeSP) projeto cofinanciado pela UE

NORTE2020 #5620 e

(



